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The contents of this document are owned by sophus3. Any publication or reproduction of this 

document or any part of its contents requires sophus3 prior consent. 

Background 
 

Most of the readers of this article will be aware that the so called “cookie law” is being enforced in 

the UK as of 26th of May 2012. The law came into effect in May 2011 in compliance with 

European legislation (DIRECTIVE 2009/136/EC and DIRECTIVE 2002/58/EC - E-Privacy 

Directive)1. It mandates that “...the storing of information, or the gaining of access to information 

already stored, in the terminal equipment of a subscriber or user is only allowed on condition that 

the subscriber or user concerned has given his or her consent, having been provided with clear 

and comprehensive information, ...”. The text of the national law and the interpretation might be 

different in the different EU member states.  

In response to this, auto brands have been busily working on compliance with this new regulation 

in time to meet the deadline. This article reviews the current status of all brands. Sophus3 

researchers visited the following UK brand websites after the 26th May in order to ascertain what 

each brand has implemented: Alfa Romeo, Audi, BMW, Chrysler, Citroën, Fiat, Ford, Honda, 

Hyundai, Jaguar, Kia, Land Rover, Lexus, Mazda, Mercedes-Benz, Mini, Mitsubishi, Nissan, 

Peugeot, Porsche, Renault, Seat, Skoda, Toyota, Vauxhall, Volkswagen and Volvo. 

 

The following conclusions are based on our researcher’s observations between 27 and 

28 May 2012. The results therefore provide a snapshot of what each researched site 

was offering during that time. Sophus3 is not a law firm. None of our observations and 

conclusions should therefore be considered as legal advice in relation to compliance or 

non-compliance with the respective legislation.    

 

European laws that define what details sites can record in text files called cookies came into force 

on 26 May 2011. 

Broadly described, the law requires websites to obtain "informed consent" from users before they 

record any detailed information in the cookies they store on visitors' computers.  

Whereas the early interpretation of the law required explicit consent by the website visitor, more 

recent statements by representatives of the ICO2 the body responsible for the enforcement of this 

legislation in the UK, opened the door to the concept of “implied consent”.  
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1 Article 2(5) of 2009/136/EC amends Article 5(3) of 2002/58/EC 
2  
http://www.ico.gov.uk/for_organisations/privacy_and_electronic_communications/the_guide/~/media/documents/l
ibrary/Privacy_and_electronic/Practical_application/cookies_guidance_v3.ashx, page 6 

http://www.ico.gov.uk/for_organisations/privacy_and_electronic_communications/the_guide/~/media/documents/library/Privacy_and_electronic/Practical_application/cookies_guidance_v3.ashx
http://www.ico.gov.uk/for_organisations/privacy_and_electronic_communications/the_guide/~/media/documents/library/Privacy_and_electronic/Practical_application/cookies_guidance_v3.ashx
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Overview 
 

The initial conclusion is that so far auto brands in the UK differ widely in the implementation of 

measures designed to meet the legislative requirements. As the ICO has stated that they accept 

“work in progress” as long as compliance is achieved within a reasonable timescale, some brands 

may well not have implemented the final solution they envisage.  

 

The following list provides a synopsis of the current status quo. Out of all the automotive websites 

we research in the UK: 

 

 89 % provide information about cookies 

 74 % have a link to a cookie page on their Homepage 

 56 % provide a list of cookies they use 

 26 % have at least an emphasized link to their cookie page on their Homepage 

 19 % have a cookie alert on their Homepage 

 19 % provide a custom opt-out 

 

11% of auto brand sites currently do not provide information about cookies in a prominent 

enough way for the sophus3 researcher to find it in a reasonable time frame despite looking out 

for it. 

 

Of the brand websites we researched: 

 

 5 have already an alert type element (text box, banner): Vauxhall, Toyota, Honda, Mazda, 

Renault 

 7 have not yet any cookie information (link) on the homepage 

 20 have a more or less obvious cookie link 

 

 15 provide a detailed list of cookies used 

 3 currently don’t provide any obvious cookie information at all  

 24 have a general page or paragraph on cookies 

 

 None use a strict opt-in3 (i.e. all issue cookies)  

 5 have built their own cookie opt-out solution: Vauxhall, Toyota, Honda, Volvo, Renault 

Vauxhall provides the opt-out on the homepage, all others on the cookie info page 

 Many others refer to the browser settings for managing cookies 

  

                                                

 
3 A strict opt-in means that no cookie is being issued or read unless the visitor has given consent 
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Overview by Brand 
 

The following table provides an overview by brand: 

 

 

 

Cookie Link: A link to cookie information as part of the normal navigation 

Emphasised Cookie Link: A link to cookie information highlighted or positioned centrally 

Cookie Alert: An additional web element (banner or text box) that alerts the user to the use of 

cookies 

Cookie Info: A dedicated page or paragraph on cookies  

List of Cookies Used: A detailed list of the cookies used on the website including name and purpose 

Custom Opt-out: An Opt-out functionality built specifically for the website  

 

The green fields denote that the brand offers the respective function/option on their UK brand website. 
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Screenshots 
The following pages provide screen shots of the privacy communication on each of the websites 

included in the research. 

 

The following screenshots were taken between 27 and 28 May. 
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About sophus3 
 

Sophus3 provides expert services and bespoke management information solutions to help our 

clients make better marketing decisions and increase their marketing return-on-investment. 

Sophus3’s USP is to apply business data analytics and in-depth industry and subject matter 

knowledge to deliver uniquely effective information solutions for our clients. Sophus3 team 

members work closely with our clients to provide the right information to the right executive at 

the right time.  

For information on hard-copy or electronic reprints, please contact Client Support: 
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